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The benefits of escorted travel 

in Canada are numerous and 

varied, both for the client and the 
travel agent. 

For the client, one of the most 
important aspects of escorted 
touring is the expectation of a to- 
tally satisfying holiday experi- 
ence at a predetermined price. 

The competent escorted tour 
operator provides: 

-A holiday that is hassle-free 
and unhurried. 

—All of the major attractions of 
the destination. 

—A variety of accommodation, 
appropriate to the tour’s price 
category, that avoids the 
nightly sameness often experi- 
enced by independent travel- 
ers. 

-When meals are included, 
non-repetitive menus that re- 
flect local specialties and tra- 
ditions. 

--A proper balance of group ac- 
tivities and free time. 

—A smooth and close working 
relationship with suppliers so 
that tour members are treated 
as valued guests and not just 

| another faceless group. 

Contingency plans for rainy 
days and transportation prob- 
dems such as strikes and traffic 

| delays. 

An escort who not only has a 
thorough background knowl- 
edge of the destination but po- 
sitively delights in working 
‘with people and treats his trav- 
eling companions as individu- 
als. 

For the travel agent, the 
escorted tour offers: 

—The convenience and confi- 


Hotel opening soon 


Dne of Victoria’s unique hotels 
is quickly nearing completion. 

Located on the Inner Harbour 
in the heart of the city, Delta’s 
Laure! Point Inn is the first full 
service hotel to open in Victoria 
in many years. 

The hotel features two year- 
round tennis courts, swimming 
pool and swirlpool, saunas, and a 
view of the water from the bal- 
icony of every room. The com- 
fortably appointed Cooks Land- 
‘ing Lounge on the ground floor 
offers a superb view of the har- 
bor. 

Although the hotel is not offi- 
cially open until April 1, groups 
are already booking the hotels 
rooms and facilities. **Our facili- 
}ties are ideal for small conven- 
| tions and “group meetings,’” said 
| Ernie Corlett, sales manager 
‘‘and the beautiful design and 
| finishings of our public rooms 


| have hives attracted otal 


ly ly ALG © 
ae pani 


. WV cove | L VN J 


The escort deals with p Peo 
lems as they occur, either pro, 
ing an immediate solution 
some form of compensating | Baa 
tour member need return },.' 
with a complaint unsatisfied ,." 
problem unresolved. 

And a good escort ing. 
tively knows how to influ! § 
the mood of an individual e :) 
group. With a sing-song | 
game, an anecdote. Or jus. 
being an interested listener ar. 
right time. 

This all adds up to the hig:, 
possible degree of client satis;, 
tion. 

And in the highly rene 
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satisfied clients are the key gourists..~ 
success. They'll be back. ae 
they'll send their friends to yo.) ==" 

It’s the best form of adven.. The Yukon 
ing. You can’t buy it. But .4Ze- 
escorted tour operator can ma 
certain it happens for you. 

At Horizon over the years x 
have really strived for this. - 
it pays off. 

Horizon is a destination opes; 
tor. Our destination is Canac.} < 
Our tours are almost all-inci, A report on Yukon’s 1977 
sive, except for some breakfa: warism industry shows a decline 
and lunches. Some, such as ¢-4 athe number of visitors to the 
Arctic Safaris, are complet |esitory. But the report also out- 
all-inclusive. Saes increases in air and rail pas- 

This means that our tour p-|seager traffic, packaged tours 
grams have a limited appx] sdlength of stay. 
when compared with those } The report, compiled by the 
mass market operators with \e:} Department of Tourism, shows 
round, world-wide offerings. | 3,000 visitors came to the ter- 

Yet, in 1977, 26 percent ofc. sory, the lowest number since 
passengers were repeats. Of c.} 9972. However, visitor expendi- 
first-time tour members, 35 pj wes rose to $26 million, nearly 
cent said they had been recc:{ S? million over 1976. 
mended to Horizon by friend: | Highway traffic was down 10 
relatives who had traveled 4: | secent over the previous year, 

(Turn to page 20) twahisome months showing 26 
; ‘ \ percent decreases. But, strong 
; S$ were reported in air and 
mal_passenger traffic which re- 
oxded 7.1 and 11.4 percent in- 
cmases respectively. A 12 per- 
at.increase in tour bus volume 
*ss also recorded. 
The 


#the fact that we had fewer 
vsiors coming to the Yukon, 
‘bt'pending more and staying 
is a positive trend,’’ said 
m director Karl Crosby. 
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of groups. Our bookings are © 
creasing at a very satisfy. 
rate—and the hotel isn’t ev 
completed.”’ 

General manager Marga: 
Meeke said she is delighted we 
the progress of the hotel. 

‘*We’re right on schedule or | & 
bit ahead,’’ she remarked tj 
cently, which is always a ple 
ant surprise when you get cles 
to the opening date. When )* 
are putting as much. work inte - 
an ge as we've put into th 

, it’s nice to be able to 1a 
on time with the finish. 
touches. Too often you have ' 
hurry to get the beds made beft* 
the first guests walk in 1 
door.’” Miss Meeke said me 
information will-be available * = 
the hotel moves into its fit! 4 
stages of completion. In © 
meantime, interested parties °* 
see the hotel by calling Et 
ores at (604) 386-8721. 


tonly a throughfare 


on is now becoming 
pf a visitor destination as 
to a tourist throughfare. 
"81S more beneficial than large 
going someplace else.”’ 
mn hotel occupancy was 
rcent, while there was a 
cent increase in Dawson 
the May to September 
A decrease in hotel occu- 
was recorded in the 


§ reached its lowest point 
71.8 percent, while the 
- of foreign visitors in- 
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x6 that once ripped millions of dollars in - snchanliy from the 
retail travel field of today, hig geeks of the Klondike, have now become a major attraction to Yukon 


longer stays recorded 
aS visitor total drops 


creased, representing 5.6 percent 
of the total volume of tourists. 

Albertans made up the largest 
contingent of Canadian visitors, 
ahead of B.C. and Ontario fig- 
ures. 

The 1978 outlook indicates the 
industry can look forward to a 
continuation of — of 1977's 


’ trends. 


- A further decline in indepen- 
dant highway travel could be off- 
set by increases in packaged 
tours and rail and air travel. 


Shoulder months building 


Peak summer traffic is ex- 
pected to level off while the 
shoulder months, especially Sep- 
tember, should produce stronger 
Showings than previous years. 

‘The length of stay is expected 
to grow as attractions are ex- 
panded, promotion is increased 
and facilities remain open for 
longer periods. 

The number of Canadian and 
foreign visitors is expected to in- 
crease, although there may be 
some discouragement due to high 
prices. 

A main point raised in the re- 
port is that tourist attractions play 
the major role in increasing visi- 
tor’s length of stay. The 32 per- 
cent visitor night increase in 
Dawson City was cited as an ex- 


ample. Dawson has more attrac- 


tions than any other area in 
Yukon. 

With major Yukon develop- 
ments pending between now and 
the 1980’s, some careful plan- 
ning will have to take place in 
order for the tourism industry to 
maintain a healthy posture over 


the next decade, the report con- 


cluded. 
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